
UNITED    TIMES
MAY, 2015

TECHNOLOGICAL 
ADVANCEMENT

DELHI HALF 
MARATHON 2014

SIAL 
HIGHLIGHTS

United Food ins ta l l s  three
energy  ef f ic ient  r ice  process ing  
sor tex plants  in  India  a t
Gandhidham, Gujara t .

Uni ted Foods par t ic ipates  in  
Delhi  Hal f  Marathon (DHL 
Corporate  Championship)  
on November 23,  2014.

Uni ted Foods par t ic ipates  in  
SIAL,  the wor ld ’s  no.  1  food 
exhibi t ion held a t  Nord 
Vi l lepinte  in  Par is ,  France 
f rom 16 to 20 October  2014.  

“With a  humble beginning ,  my journey in  l i fe  s tar ted in  the paddy and wheat  f ie lds  
of  a  smal l  town in Punjab,  India .  Born in a  farmer’s  fami ly ,  my youth was  spent  
to i l ing  in  my fa ther ’s  farm where I  had the chance to observe and learn how qual i ty  
food gra ins  were ra ised f rom the ground.  The exper ience f i l led me wi th joy  and i t  
fe l t  as  i f  I  was  doing the country  a  great  serv ice  by feeding the nat ion wi th the bes t  
gra ins .  This  was  the breeding ground for  my dreams.  A dream to take the bes t  food 
gra ins  and products  to  the wor ld and make a  d i f ference.

Forward Integra t ion in  the industry  was  the next  log ica l  s tep to  make the dream 
come true and in 1994 we forayed into the wor ld market  where we have received 
much apprecia t ion and recogni t ion by our  patrons .

With our  products  in  30 countr ies  across  the g lobe,  the dream is  s lowly  turning into 
rea l i ty ,  but  there i s  s t i l l  a  long way to  go.  To be able  to  touch every  corner  of  the 
g lobe shal l  require  a  lo t  of  e f for t  and we shal l  not  res t  t i l l  that  happens.  Inspired by 
our  pas t  success ,  va lues  & work e thics  and backed by our  patrons ’  support ,  we shal l  
march forward and s t r ive  to  achieve what  we se t  out  for .”

We s tar ted our  journey as  a  r ice  
manufactur ing  company and export  house 
in  the year  2005 wi th a  concise  
v i s ion-source the highes t  qual i ty  
agr icul tura l  based products .  

This  v i s ion germinated f rom the s imple 
unders tanding that  a  food gra in i s  the bas ic  
e lement  of  sus tenance,contr ibut ing  to  a  
person ' s  phys ica l  and menta l  growth 
marking the way ahead to  g lobal  growth 
and prosper i ty .The c lar i ty  in  our  v i s ion 
gave us  power to  march ahead wi th 
conf idence.

Today,  wi th  your  t rus t  in  us  and the 
dedicat ion of  our  employees ,we are  one of  
the premier  r ice  companies  in  India  and 
have a lso received g lobal  recogni t ion.We,  
a t  
Uni ted Foods,  have la id  out  industry  
benchmarks in  qual i ty ,  speed and economy 
so that  you get  the f ines t  agr icul tura l  
products .  

With a  focused emphasis  on va lue-dr iven 
performance and dedicated serv ices ,  we 
have bui l t  a  support ive  and t ransparent  
management  network.

We hope to  grow and prosper  the same 
way in  the coming years  and carry  India ' s  
name forward.

PROMISES TO KEEP 
& MILES TO GO BEFORE WE SLEEP

Founder’s Message

From The Management

U N I T E D  F O O D S  -  N U RT U R I N G  R E L A T I O N S H I P S
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Events -What’s New
Technological Advancement 
United Foods installs three high capacity, energy e�cient rice processing sortex plants in 
India at Gandhidham, Gujarat.

Our Rice mi l l ing  plant  a t  Sonipat ,  
Haryana i s  equipped wi th the 
fo l lowing fea tures  and upgradat ion:

•  Uniform and Gent le  Whitening  

•  Intens ive  Cool ing  

•  Hygienic  Process   

•  Excel lent  Rice Surface Finish

A ser ies  of  opt ica l  sor t ing  machines  are  used for  operat ional  f lex ib i l i ty  & def ine the shade of  colour  of  the gra in ,  as  wel l  as  the s ize  of  the 
of fending spot .  I t s  computer  based moni tor ing  sys tem a l lows onl ine t racking .

Colour Sorters

The three state-of-art 
milling plants of  
Modern Rice & 
General Mills use 21st 
century technology 
from Buhler

PADDY CLEANER SECTION
We clean a l l  ex tra  par t ic les  l ike  dust ,  
paper ,  b ig  s ize  s tones  and wooden par ts  
e tc .  The plant  capaci ty  i s  20-25 MT per  
hour .  Af ter  th is  we s tore  c lean paddy in  
s i los .  

SILOS FOR PADDY STORAGE
We have 7 s i los  for  paddy s torage each wi th 
capaci ty  of  300 MT. Si los  provide extra  
mois ture  f ree s torage and helps  to  preserve 
paddy for  a  longer  durat ion.

PARBOILING AND STEAM PLANT
The process  of  parboi l ing  uses  processed 
sof t  water  obta ined from the water  t rea tment  
p lant .Af ter  parboi l ing  we mainta in the 
mois ture  us ing  the dryer .  We have three 
dryers ,  each wi th a  capaci ty  of  32 MT.

DE HUSKER SECTION
These high capaci ty  huskers  of fer  h igh 
performance and unmatched capabi l i ty  
for  removing husk f rom paddy r ice .  We 
c lean paddy by MTR, DE s toner  and 
Magnet .  De-husking plant  capaci ty  i s  8 -10 
MT per  hour .  Af ter  which we receive  
f ina l  brown r ice  to  be sent  in to mi l l ing  
sec t ion.

MILLING PLANT
We again c lean brown r ice  by MTR, de 
s toner  and magnet .  The onl ine inf low and 
out f low mechanisms are  fu l ly  computer ized 
wi th the help of  sensors .  The plants  have 
product ion capaci ty  exceeding 6  tons  per  
hour ,  and are  equipped wi th number of  Pre 
c leaners ,  De-s toners ,  Prec is ion-s izes ,  
Graders ,  Paddy separators ,  De-huskers ,  
Magnets  e tc .  

PACKAGING SECTION
After  grading we pack f ina l  r ice  in  5kg to  
50kg packaging as  per  requirement  .This  
machine i s  fu l ly  automat ic



Delhi Half  Marathon 2014
United Foods participates in Delhi Half Marathon 
(DHL Corporate Championship) on November 23, 2014

United Foods Brand Training
Mr. Deeptanshu Bansal, founder and CEO at �e Brand Bee delivers 
brand training exercise

"Uni ted Foods par t ic ipated in  the Delhi  Hal f  Marathon organised on November 23,  2014.  A team of  our  enthus ias t ic  employees  put  their  
hear t  and soul  in to i t .  

Ravinder  S ingh Chauhan (Chest  Number 52369)  of  our  team completed the ent i re  21.097 km in 1  hour 20 minutes  and was  awarded a  
medal  for  h is  fea t . "

The word "brand"  sounded very  s t range to  those working a t  Uni ted Foods,  unt i l  th is  day of  October  28,  2014.  Uni ted Foods 
took i t s  f i r s t  s tep towards  an organiza t ion wide brand awareness  in i t ia t ive ,  by  inves t ing  in  a  "brand t ra in ing "  program.

The program is  des igned to  ensure that  in ternal  s takeholders  a t  a l l  leve ls  were aware of  the rebranding exerc ise  and that  
everyone would ac t ive ly  and col lec t ive ly  help in  del iver ing  on the Uni ted Foods "  brand promise" .
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SIAL Highlights
United Foods participates in SIAL, the world’s no. 1 food exhibition held in Paris, 
Nord Villepinte, France from 16 to 20 October 2014

Deeptanshu s tar ted of f  the Brand Training by g iv ing  some important  
ins ights  on some of  the leading brands in  di f ferent  industr ies  and 
what  made them the respect ive  leaders .  He then moved the whole  
a t tent ion to  why Brand Recall  was  important  and how i t  a f fec ts  our  
percept ions and buying behaviors .  

Shi f t ing  his  whole  focus  to  Uni ted Foods,  he touched upon and the 
need for  an organiza t ion wide rebranding exerc ise .  He ment ioned 
that  the exerc ise  was  carr ied out ,  mainly ,  to  br ing  a  synergy  between 
the organiza t ional  goals  and the indiv idual  objec t ives  of  one and a l l .  
The new Brand Logo and Tagline  were in troduced and a l l  
associa ted col la tera ls  for  d i f ferent  depar tments  and the new bus iness  
s ta t ionery  were a l so presented.  F inal ly ,  he discussed the 
implementat ion chal lenges  and s teps  towards  making a  cons is tent  
and s t rong brand ident i ty  for  Uni ted Foods.

Deeptanshu a lso ment ioned that  the s tar t ing  point  was  to  look a t  

the v i sua l  language being used internal ly  and to ensure that  the 
s ta f f  avoided unnecessary  jargon – thereby enabl ing  employees  to  
ref lec t  the personal i ty  of  the company in their  own,  indiv idual  
ways .  “A brand cannot  be expressed in  a  cons is tent  way external ly  
unless  i t  i s  ' l i ved '  in ternal ly .  I t ' s  about  the cus tomer serv ice  bas ics  
–  smi l ing ,  greet ing  people ,  and making everyone fee l  welcome,”  he 
sa id .  " I 'm conf ident  of  a  very  quick payback.  I t ' s  about  def in ing the 
key moments  of  t ruth which create  the brand in the cus tomer ' s  
mind" ,  he added.

"We've been on a  huge journey of  change in  these las t  few years , "  
says  Mr.  Prateek J indal ,  Managing Director  a t  Uni ted Foods.  "We've  
found that  the ' recommended '  changes  by The Brand Bee would 
def in i te ly  have a  powerful  impact  on the personal i ty  of  the company 
and i t s  employees  in  the short  and long run” he added.

Our exper ience in  SIAL was an 

enr iching one.  I t  proved to  be an 

ef fec t ive  medium for  in i t ia t ing  

face- to - face bus iness  contac ts  and 

concluding deals .  I t  not  only  

helped us  d iscover  the la tes t  

t rends in  the market ,  but  a l so 

benef i t ted us  in  ra i s ing  our  brand 

prof i le  in  the market .

h t tp : / /www.s ia lpar is .com/
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Global Initiative
United Foods has  f ina l ly  landed in the Mozambique Market  and has  received a  warm welcome.  With super ior -qual i ty  and excel lent  
packaging ,  we are  here to  s tay .  Uni ted Foods has  brought  Dona Maria & Bom Sabor in to the market  thus  marking our  
col laborat ion wi th Pr iva te  Labels .

Uni ted Foods sees  pos i t ive  prospects  in  the  Turkish Market  and has  begun i t s  operat ions  wi th  the sa le  of  r ice .  We plan to  introduce 
new products  in  the coming years .
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Industry News 

Rice growth would be India’s strength 
A lot  of  s t i r  has  been growing that  parboi led r ice  wi l l  be India ’s  s t rength.  Thai land has  been a  t radi t ional  winner  in  th is  Category ,  whereas  
Indian r ice  industry  has  grown both in  va lue & volume terms because of  premium buying of  1121 & basmat i  segments .  

Niger ia ,  a  t radi t ional  buyer  of  Parboi led Rice ,  has  been dis turbed pol i t ica l ly  s ince some t ime now.  Post  the recent ly  held e lec t ions ,  a l l  
exporters  awai t  the pol icy  changes  to  be implemented by the new government .  India  i s  on the verge of  doing mass ive  product ion th is  year .  
Mi l lers  in  India  have spent  a  lo t  of  t ime and inves tment  in  developing parboi led infras t ructure and i t  has  become India ’s  key s t rength.  
Pakis tan,  Myanmar,  Vie tnam and Cambodia  are  le f t  far  behind,  leav ing the contes t  open between India  and Thai land.

Al though no of f ic ia l  s ta t i s t ics  are  ava i lable  regarding the share of  Parboi led Rice on the tota l  consumpt ion.  According to  industry  exper t ' s  
opinions ,  the share of  parboi led r ice  as  a  par t  of  to ta l  r ice  consumpt ion i s :

South America ,  especia l ly  Braz i l  i s  ca tching up in terms of  capaci ty  addi t ion for  parboi l ing  plants .  Bangladesh predominant ly  consumes 
parboi led r ice .  Middle  East  too has  a  h igh share of  parboi led r ice  due to  i t s  compat ib i l i ty  wi th  the loca l  cuis ines .  

Thai land market  has  c locked ample s tocks  due to  reverse  mortgage pol ic ies  and th is  g lu t  wi l l  take some t ime to c lear .  Once normal ized,  
we predic t  India  to  become a  g lobal  leader  in  th is  ca tegory .  

Parboi led r ice  demand growth ra te  has  outpaced the demand for  raw r ice ,  due to  abi l i ty  of  parboi led r ice  to  serve commercia l  demand.  
India  has  the infras t ructure to  support  the ever -growing demand.  

EU: 50%

Germany: 75%

Canda:75%

UK: 50%

France: 60%

USA: 66%
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By Mr. K anishk Manchanda
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My Corner 

•  Corporate  India  has  shown a  concern 
to  confront  and tackle     cr imes of  
f raud,  misconduct  and unethica l  
behavior ,  and corporate  f rauds have 
shown an unprecedented increase in  
India  in  recent  years  and have posed 
ser ious  ques t ions  before the regula tory  
author i t ies ,  on the ef fec t iveness  of  
corporate  governance mechanism,  
government  regula tory  mechanism,  and 

the role  of  corporate  and indiv idual  e th ics .  

•   The Companies  Act ,  2013 emphas izes  on se l f - regula t ion and 
more disc losures  wi th  s t r ingent  penal t ies  on independent  
profess ionals .  The Act  provides  ef f ic ient  and ef fec t ive  protect ion to  
shareholders  through c lass -ac t ion sui t s  and has  a  specia l  provis ion 
for  corporate  soc ia l  responsib i l i ty .  The Act  has  provis ion for  
es tabl i shment  of  Nat ional  Company Law Tribunal  and specia l  courts  
for  speedy sys temat ic  d ispute  mechanism.  An in i t ia t ive  has  been 
taken for  prevent ing  and curbing corporate  f rauds by inc luding the 
concept  of  f raud and penal ty  provis ions  in  cases  of  corporate  f raud.

•  The Companies  Act ,  2013 draf ted wi th a  mot ive  of  fewer  
regula t ions  wi th  se l f  governance,  se l f  report ing ,  more disc losures  by 
the bus iness  houses ,  opt imis t ic  and forward looking ,  and 
reform-or iented leg is la t ion.  

•  Severa l  new concepts  have been introduced and major  ex is t ing  
provis ions  have been modif ied in  the sa id Act  which wi l l  be an 
e levated hor izon for  entrepreneurs ,  inves tors ,  profess ionals  and 
regula tors .

•   For  the f i r s t  t ime the Companies  Act ,  2013 has  inducted the 
concept  of  Fraud where “Fraud”,  in  re la t ion to the a f fa i rs  of  a  
company or  any corporate  body,  inc ludes  any ac t ,  omiss ion,  
concealment  of  any fac t  or  abuse of  pos i t ion commit ted by any 
person or  any other  person wi th connivance in  any manner ,  wi th  the 
in tent  to  deceive ,  to  ga in undue advantage f rom, or  to  in jure  the 
in teres ts  of ,  the company or  i t s  shareholders  or  i t s  credi tors  or  any 
person,  whether  or  not  there i s  any wrongful  ga in or  wrongful  loss .

•  A person,  found to be gui l ty  of  f raud,  shal l  be punishable  to  
imprisonment  for  a  per iod of  6  months  to  10 years  and shal l  a l so be 
l iable  to  f ine which may be equal  to  the quantum of  f raud or  3  t imes 
of  amount  involved in f raud.

•  In a  s ta tement  made by the Corporate  Affa i r  Minis ter ,  Mr.  Sachin 
Pi lot ,  publ i shed in  “The Hindu”,  dated 4th February ,  2013 (Page 
7) , i t  was  ment ioned that  a  High Power Steer ing  Commit tee has  been 
se t  up wi th technica l  exper ts  f rom re levant  f ie lds  to  des ign a  
f ramework for  a  f raud predic t ion model  by  s tudying var ious  cases  
and adopt ing  the bes t  pract ices  that  are  being fo l lowed 
internat ional ly .  He a lso emphasized the need of  a  foolproof  f raud 
predic t ion model .

•  The Companies  Act ,  2013 have provis ions  for  es tabl i shment  of  
Ser ious  Fraud Inves t iga t ion Off ice  (SFIO) by Centra l  Government    
through a  not i f ica t ion to  inves t iga te  f rauds ,  re la t ing  to  company.  The 
exis t ing  Ser ious  Fraud Inves t iga t ion Off ice  se t  up by the 
Government  of  India  v ide resolut ion no.  45011/16/2003-  Admin 1 
dated 2nd July ,  2003 shal l  be deemed to be Ser ious  Fraud 
Inves t iga t ion Off ice  for  th is  purpose.  The SFIO shal l  be headed by 
the Director  and cons is t  of  exper t  persons of  abi l i ty ,  in tegr i ty ,  and 
exper ience in  corporate  a f fa i rs ,  banking ,  taxat ion,  forens ic  audi t ,  
capi ta l  market ,  informat ion technology law or  such other  f ie lds  as  
may be prescr ibed.  The direc tor  shal l  be an of f icer  not  below the 

rank of  Jo int  Secretary  to  Government  of  India ,  to  be appointed by 
the centra l  government  through not i f ica t ion.  The centra l  government  
may refer  any mat ter  to  SFIO. On the bas is  of  the report  of  the 
reg is t rar ,  in t imat ion of  the specia l  resolut ion passed by company 
that  i t s  a f fa i rs  be inves t iga ted,  in  the publ ic  in teres t  on a  request  
f rom any depar tment  of  the centra l  government  or  s ta te  government ,  
whereby any case  i s  ass igned to the SFIO for  inves t iga t ion,  no other  
inves t iga t ion agency shal l  proceed wi th inves t iga t ion on such a  case .  
Al l  agencies  and author i t ies  and government ,  i f  they possess  any 
informat ion or  document  re la ted to  the company,  shal l  provide the 
same to the SFIO. 

•  On complet ion of  inves t iga t ion,  i t  sha l l  submit  i t s  inves t iga t ion 
report  to  the Centra l  Government ,  who,  a f ter  examining the sa id 
report ,  may direc t  the SFIO to in i t ia te  prosecut ion aga ins t  the 
company and i t s  of f icers  or  employees  or  any other  person,  d irec t ly  
or  indirect ly ,  connected wi th the a f fa i rs  of  the company.  The 
inves t iga t ion report  f i l led wi th the specia l  courts  for  f raming charges  
shal l  be deemed to be a  report  f i led by a  pol ice  of f icer  under  Code 
of  Cr iminal  Procedure,  1973.    

•  The Companies  Act ,  2013 has  a l so imposed penal t ies  on 
Independent  Profess ionals .  Wherein,  in  case  of  contravent ion of  
audi tor ’ s  dut ies ,  the penal ty  for  the audi tor  has  been made more 
s t r ingent ,  whereas  in  a  case  where par tner/par tners  of  the audi t  f i rm 
has  or  have ac ted in  a  f raudulent  manner ,  they shal l  a l so be 
punishable  for  f raud.  The Act  speci f ica l ly  provides  that  
par tner/par tners  of  the audi t  f i rm and the f i rm shal l  be jo int ly  and 
severa l ly  responsib le  for  the l iabi l i ty ,  whether  c iv i l  or  cr iminal  as  
provided in the Companies  Act ,  2013 or  in  any other  law for  the t ime 
being in  force.  A duty  has  been cas t  on the audi tors  to  immediate ly  
report  to  the Centra l  Government  any of fence involv ing f raud.  In 
case  a  Company Secretary  in  pract ice  cer t i f ies  the Annual  Return 
otherwise  than in conformity  wi th  the requirement  of  the appl icable  
sec t ion or  the rules  made there under ,  such Company Secretary  shal l  
be punishable  wi th  f ine which shal l  not  be less  than Rs.  50,000/ -  but  
which may extend to  Rs .  5 ,00,000/ - .

•   The Introduct ion of  the concept  of  Fraud,  es tabl i shment  of  SFIO 
and s t r ingent  penal t ies  on indiv idual  profess ionals  wi l l  def in i te ly  
curb the Corporate  Frauds in  India .

COMPANIES ACT, 2013 - A Changing Paradigm For Curbing Corporate Frauds
 By Mr. Sanjeev Gupta
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Highlights of  New Foreign Trade Policy 2015-20
Central Government takes signi�cant steps in easing of procedures related to 
Import-Export of Goods and Services from India 

Severa l  documentary  requirements  have been 
abol i shed through e -governance which inc ludes  
dig i t i za t ion,  s impl i f ica t ion of  documents  and 
procedures  and direc t  uploading of  cer t i f ica tes .  This  
has  cur ta i led the requirements  for  phys ica l  submiss ion 
of  documents  to  a  cons iderable  extent .  Fur ther  a  
number of  Incent ive  schemes are  consol idated.  The 
major  h ighl ights  of  new Foreign Trade Pol icy  i s  as  
under :

Merchandise Exports from India Scheme (MEIS)
Now f ive  di f ferent  ear l ier  schemes (Focus Product  Scheme,  Market  Linked Focus Product  Scheme,  Focus  Market  Scheme,  Agr i .  
Infras t ructure Incent ive  Scr ip ,  VKGUY) have been merged into a  s ing le  scheme,  namely  Merchandise  Export  f rom India  Scheme 
(MEIS) .Incent ives  under  th is  scheme is  ava i lable  in  exports  of  not i f ied goods to  not i f ied markets  a t  not i f ied ra tes .

Service Exports from India Scheme (SEIS)
Served from India  Scheme (SFIS)  has  been replaced wi th 
Serv ice  Exports  f rom India  Scheme (SEIS) .Now,  a l l  Serv ice  
providers  located in  India  and earning fore ign exchange,  
regardless  of  the const i tu t ion or  prof i le  of  the serv ice  provider ,  
who i s  export ing  not i f ied serv ices ,  would be e l ig ib le  for  these 
benef i t s  a t  the ra te  of  3% or  5% of  Net  fore ign exchange 
earnings .

The reward i ssued as  Duty  Credi t  Scr ip under  th is  scheme and 
goods imported by us ing  th is  scr ip  wi l l  be f ree ly  t ransferable  
and usable  for  a l l  types  of  goods/serv ices  for  payment  of  cus tom 
duty ,  exc ise  duty  and serv ice  tax .

The nomencla ture of  Export  House,  
S tar  Export  House,  Trading House,  S tar  
Trading House,  Premier  Trading House 
cer t i f ica te  has  been changed to One,  
Two,  Three,  Four ,  F ive  Star  Export  
House.  And the cr i ter ia  for  export  
performance for  recogni t ion of  s ta tus  
holder  have a lso been changed from 
Rupees to  US dol lar  earning .  

Reduced Export  Obl iga t ion (EO) for  
domest ic  procurement  under  EPCG 
scheme,  to  75% of  normal  export  
obl iga t ion      (Normal  EO is  6  t imes of  
duty  saved amount)  in  order  to  promote 
domest ic  capi ta l  goods manufactur ing  
industry .  

Status Holders

Boost to "Make In India" 

Now, hardcopies  of  appl ica t ions  and 
speci f ied documents  would not  be 
required to be submit ted to  RA,  under  
Chapter  3  & 4 of  FTP.  In new sys tem a l l  
re levant  documents  to  be uploaded by 
CA/CS/CWA dig i ta l ly .

Online filing of  
documents/ applications

In order  to  ava i l  these benef i t s ,  i t  
i s  mandatory  for  a l l  exporters  to  
declare  on a l l  sh ipping bi l l s  f rom 
01.06.2015 onwards ,  “We intend 
to claim rewards under 
Merchandise Exports from 
India Scheme (MEIS)”.

Chapter -3 Incentives (MEIS & SEIS) now is available to units located 
in SEZs 

Status 
Category

One Star 
Export 
House

Two Star 
Export 
House

Three 
Star Export 
House

Four Star 
Export 
House

Five Star 
Export 
House

Export Perfor mance FOB/FOR (as converted) 
Value (in US $ million) during current and 
previous two years.

3 (US $ million)

25 (US $ million)

100 (US $ million))

500 (US $ million)

2000 (US $ million)

 By Mr. Jatin Chaudhary
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Simpli�cation of procedures/processes, digitization and e-governance Policy 2015-20

Facilitating & Encouraging Export of dual use items
(SCOMET)

E-Commerce Exports  

•  Under EPCG scheme ,  obta ining and submit t ing  a  cer t i f ica te  f rom an independent  
Chartered Engineer ,  conf i rming the use of  spares ,  tools ,  re frac tory  and cata lys t s  
imported for  f ina l  redempt ion of  EPCG author iza t ions  has  been dispensed wi th .

•  Now the EPCG Authorization Holders  sha l l  be required to mainta in records  for  
a  per iod of  two years  only  a f ter  redempt ion of  author iza t ions .

•  Exporter Importer Profile:  A fac i l i ty  has  been created to upload documents  in  
Exporter /Importer  Prof i le .  There wi l l  be no need to submit  copies  of  permanent  
records/  documents  (e .g .  IEC,  Manufactur ing  l icense ,  RCMC, PAN etc . )  repeatedly  
with each appl ica t ion,  once uploaded.

•  Communication with Exporters/Importers:  Cer ta in informat ion,  l ike  mobi le  
number,  e -mai l  address  e tc .  has  been added as  mandatory  f ie lds ,  in  IEC data  base .  This  
in format ion once provided by exporters ,  would help in  bet ter  communicat ion wi th 
exporters .  SMS/ emai l  would be sent  to  exporters  to  inform them about  i ssuance of  
author iza t ions  or  s ta tus  of  their  appl ica t ions .

•  Online message exchange with CBDT and MCA:  I t  has  been decided to have 
onl ine message exchange wi th CBDT for  PAN data  and wi th Minis t ry  of  Corporate  
Affa i rs  for  CIN and DIN data .  This  in tegra t ion would obvia te  the need of  seeking 
in format ion from IEC holders  for  subsequent  amendments/  updat ion of  data  in  IEC 
data  base .

•  Communication with Committees of  DGFT: For fas ter  and paper less  
communicat ion wi th var ious  commit tees  of  DGFT, dedicated e -mai l  addresses  have 
been provided to  each member of  the Norms Commit tee ,  the Import  Commit tee and 
the Pre-Shipment  Inspect ion Agency for  fas ter  communicat ion.

•Val id i ty  of  the SCOMET author iza t ion has  been extended from the present  12 
months to  24 months .

•Veri f ica t ion of  End User  Cert i f ica te  (EUC) i s  being s impl i f ied i f  SCOMET i tem is  
being exported under  Defence Export  Offse t  Pol icy .

•Export  obl iga t ion per iod for  the defence i tems under  the Advance Author iza t ion 
wil l  be 24 months  or  contrac ted durat ion of  the exporter  whichever  i s  la ter .

•  Goods fa l l ing  in  the ca tegory  of  handloom products ,  books /  per iodica ls ,  lea ther  
footwear ,  toys  and customized fashion garments ,  hav ing FOB value up to Rs.25000 
per  consignment  ( f ina l ized us ing  e -Commerce pla t form) shal l  be e l ig ib le  for  benef i t s  
under  FTP.

•  Such goods can be exported in  manual  mode through Foreign Post  Off ices  a t  New 
Delhi ,  Mumbai  and Chennai .

•  Export  of  such goods under  Courier  Regula t ions  shal l  be a l lowed manual ly  on 
pi lot  bas is  through a irports  a t  Delhi ,  Mumbai  and Chennai  as  per  appropr ia te  
amendments  in  regula t ions  to  be made by Department  of  Revenue.  Department  of  
Revenue shal l  fas t  t rack the implementat ion of  EDI mode a t  cour ier  terminals .

Duty Exemption 
•  Imports  aga ins t  Advance Author iza t ion shal l  a l so be e l ig ib le  for  exempt ion from 
Transi t ional  Product  Speci f ic  Safeguard Duty .

•  In order  to  encourage manufactur ing  of  capi ta l  goods in  India ,  import  under  
EPCG Author iza t ion Scheme shal l  not  be e l ig ib le  for  exempt ion from payment  of  
ant i -dumping duty ,  sa feguard duty  and t rans i t ional  product  speci f ic  sa feguard duty .

Duty Free Tarif f  Preference (DFTP) Scheme-India has already extended 
duty free tarif f  preference to 33 Least Developed Countries (LDCs) 
across the globe. This is  being notified under FTP.

Additional Ports 

allowed for Export and 

Import-  Calicut 

Airport,  Kerala and 

Arakonam ICD, Tamil 

Nadu have been notified 

as registered ports for 

import and export.
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Other new Initiatives
•EOUs,  EHTPs,  STPs have been a l lowed to share infras t ructura l  fac i l i t ies  among themselves .

•Inter  uni t  t ransfer  of  goods and serv ices  have been a l lowed among EOUs,  EHTPs,  STPs,  and BTPs.

•EOUs have been a l lowed fac i l i ty  to  se t  up warehouses  near  the port  of  export .  

•STP uni ts ,  EHTP uni ts  and sof tware EOUs have been a l lowed the fac i l i ty  to  use a l l  duty  f ree equipment/goods for  t ra in ing purposes .

•100% EOU uni ts  have been a l lowed fac i l i ty  of  supply  of  spares/  components  up to 2% of  the va lue of  the manufactured ar t ic les  to  a  buyer  
in  domest ic  market  for  the purpose of  a f ter  sa le  serv ices .

•At present ,  in  a  per iod of  5  years ,  EOU uni ts  have to  achieve Posi t ive  Net  Foreign Exchange Earning (NEE) cumulat ive ly .  Because of  
adverse  market  condi t ion or  any ground of  genuine hardship,  then such per iod of  5  years  for  NFE complet ion can be extended by one 
year .

•LOP for  se t t ing  up a  100% EOU wi l l  have an in i t ia l  va l id i ty  of  2  years  to  enable  the uni t  to  construct  the plant  and ins ta l l  the machinery .  
Fur ther  extens ion can be granted by the  Development  Commiss ioner  up to one year .  Extens ion beyond 3 years  of  the va l id i ty  of  LOPS;  
can be granted,  in  case  uni t  has  completed 2/3rd of  ac t iv i t ies ,  inc luding the construct ion ac t iv i t ies .

•Procedure for  the ex i t  of  the STP/EHTP s impl i f ied.

•EOU having export  turnover  of  Rs .10Crore or  more are  a l lowed to i ssue the pre-authent ica ted procurement  cer t i f ica te  f rom the 
Customs/Excise .

In an endeavour to  resolve  qual i ty  compla ints  and t rade disputes ,  between exporters  and importers ,  a  new chapter ,  namely ,  Chapter  on 
Qual i ty  Compla ints  and Trade Disputes  has  been incorporated in  the Foreign Trade Pol icy .

For  resolv ing  such disputes  a t  a  fas ter  pace,  a  Commit tee on Qual i ty  Compla ints  and 18 Trade Disputes  (CQCTD) i s  being const i tu ted in  
22 of f ices  and would have members  f rom EPCs/FIEOs/APEDA/EICs.

Quality complaints and Trade Disputes

Government  has  a l ready recognized 33 towns as  export  excel lence towns.  I t  has  
been decided to  add Vishakhapatnam and Bhimavaram in Andhra Pradesh as  
towns of  export  excel lence.

Vishakhapatnam and Bhimavaram added as Towns of 
Export Excellence

BHIMAVARAM
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Global Presence
Map illustrating United Foods locations around the world.

Sudoku
HOW TO PLAY
Each row must  conta in the numbers  1  to  9 ,each column must  conta in 
the numbers  1  to  9 ,  and each se t  of  3  by 3  boxes  must  conta in the 
numbers  1  to  9  .

Medium level 

9 6

6 3 5

8 7 6 3

9 6 2 3

6 1 7 8

8 1 6

1 2 3

3 4 7

2 3 9 1

Puzzle solution:

394528716
627194358
851763492
149682573
536917824
782345169
418276935
963851247
275439681
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Global Locations

We, a t  Uni ted Foods,  are  proud to have one of  the larges t  d is t r ibut ion networks  in  the wor ld.
Global ly ,  our  footpr int  i s  growing everyday wi th our  current  engagement  in  over  30 countr ies  inc luding the Uni ted Arab Emirates ,  Saudi  
Arabia ,  Syr ia ,  Yemen,  Uni ted Kingdom, I ta ly ,  France,  Germany,  Hol land,  Uni ted Sta tes ,  Austra l ia ,  Benin,  Senegal ,  South Afr ica ,  
Cameroon,  Ethiopia ,  and Angola .  Our commitments  to  del iver ing  our  promises  have won us  accolades  across  cont inents .  In Iran and Saudi  
Arabia ,  we are  recognized as  the leading pr iva te  label  brand.



For a Better Tomorrow, We Dedicate 
Ourselves Today

Health Camp

Our country  i s  home to a  popula t ion of  1 .28 bi l l ion people .  To feed,  nour ish and sus ta in  a  popula t ion of  a  s ize  as  b ig  as  th is ,  the c i t i zens  
and the government  must  work together .  We,  a t  UMEID, an NGO star ted by Uni ted Foods,  are  uni ted by the mot to "Uni ted My Ek India  
Dream".  We s tand together  to  improve the bas ic  needs of  the underpr iv i leged,  dedica te  ourse lves  to  the cause of  the common man and s t r ive  
to  make India  a  bet ter  p lace to  l ive .

The s i tuat ion regarding heal th  and hyg iene i s  grave in  our  country .  We s t i l l  s t rugg le  to  provide bas ic  heal thcare serv ices  to  our  people .  
Recent  government  reports  reveal  that  about  two mi l l ion chi ldren die  every  year  in  our  country  due to preventable  d iseases .  And i f  th is  was  
not  enough,  the World Heal th  Organiza t ion has  put  up Delhi  a t  the numero uno spot  for  being the "World ' s  Most  Pol lu ted Ci ty  "  for  the year  
2015.

Providing prevent ive  and curat ive  heal th  care  i s  a  s t rong thrus t  area  for  us .  Going by the adage "Heal th  i s  Weal th "  and as  a  par t  of  our  CSR 
act iv i t ies ,  a  f ree heal th  check-up camp was conducted on 11th Apri l  2015 for  a l l  our  employees .  Doing our  b i t  to  support  the "Swasth Bharat  
Abhiyaan"  (Heal thy  India  Miss ion) ,  we received immense apprecia t ion for  the success fu l  organiza t ion of  the camp and were extremely  
humbled by the exper ience of  serv ing  our  employees .

Our country is home to a population of 1.28 billion people. To feed, nourish and 
sustain a population of a size as big as this, the citizens and the government must 
work together.

12 I UNITED TIMES www.unitedfoods.in

To feed,  nour ish and sus ta in a  popula t ion as  b ig  as  1 .28 bi l l ion people ,  the c i t i zens  and the government  
have to  t read together .  We,  a t  UMEID, an NGO star ted by Uni ted Foods,  are  uni ted wi th the mot to 
“Uni ted My Ek India  Dream”.  We s tand together  to  improve the bas ic  needs of  the underpr iv i leged,  
dedicate  ourse lves  to  the cause of  the common man and s t r ive  to  make India  a  bet ter  p lace to  l ive .

Road Safe ty  i s  one of  our  major  agendas  in  New Delhi .  What  we v is ib ly  lack i s  a  pos i t ive  dr iv ing  cul ture  
and profess ional i sm in dr iver  t ra in ing .  In th is  regard,  we have planned to come up wi th seminars  to  
educate  people  about  t ra f f ic  ru les  and bas ics  of  dr iv ing  e t iquet tes  and a  myr iad of  dedica ted ac t iv i t ies  on 
road-safe ty  in i t ia t ives .  This  wi l l  go a  long way in  making the roads fee l  sa fe  and secure.

Even af ter  decades  of  f reedom, India  i s  s t rugg l ing  to  provide bas ic  heal thcare serv ices  to  i t s  people .  
Annual ly ,  about  two mi l l ion chi ldren under  f ive  years  of  age die  due to preventable  d iseases .  Moreover  in  
Delhi  the average pol lu t ion leve ls  are  up to e ight  t imes higher  on the roads .  For  tackl ing  th is  grave 
s i tuat ion,  we work wi th and support  the “Swacch Bharat  Abhiyan” (Clean India  Miss ion)  and the “Swasth 
Bharat  Abhiyan” (Heal thy India  Miss ion) .  Spreading the message of  c leanl iness ,  recrui t ing  volunteers  
f rom t ime to t ime,  whi le  spanning the ent i re  c i ty  would be the highl ight  of  our  f ight  aga ins t  pol lu t ion 
in i t ia t ive .

Pover ty  a l lev ia t ion i s  the key to  bui ld ing a  bet ter  tomorrow for  the disadvantaged.  We wish to  work in  
regard to  the Ski l l  Development  miss ion of  the centre .  We wi l l  organise  dr ives  to  promote 
se l f -employment ,  construct  permanent  shel ters ,  enable  and encourage them to form se l f -help groups and 
fac i l i ta te  their  entry  to  Ci ty  Live l ihood Centres .
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